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Capgemini DCX: Growth!!

o

=  Over 25% growth over the last 2 years

Capabilities

= Doubled in less than 3 years to reach ~15,000
people focused on DCX across the group

Targeted acquisitions
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How did we do this?
A clear and focused strategy to which we executed

1 A clear positioning and value proposition

Customers

Make the connections
that make a difference

L 4

L 2

Clients

L 4

We partner with you to make the right connections
across the whole of your enterprise so that you can
create experiences that deliver rapid and
sustainable value for your customers and your
company

Touchpoints
Data Layer

Technology Platforms

Because extraordinary connections
deliver extraordinary results

Enabling Process Layer

Organizational Layer
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How did we do this?
A clear and focused strategy to which we executed

Y

We orchestrate 5 core Capabilities (1 of 2)

Design and execute
compelling, engaging experiences

Create a contextual view of the consumer
and its journeys with the brand

Measure, refine and optimize

Architect and deploy
adaptive technology solutions

Activate and transform people,
governance & organizations
@
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Designers | Transformational Consultants | Technologists
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How did we do this?
A clear and focused strategy to which we executed

\/

We orchestrate 5 core Capabilities

(2 of 2)

L]
® DIGITAL COMMERCE & SERVICES

BACKELITE

L]
® DIGITAL COMMERCE & SERVICES
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How did we do this?
A clear and focused strategy to which we executed

Focused vendors initiatives

ﬁpﬁl 0 SAP Hybris (¥)

Adobe

Leader in Customer Leader in connecting Customer Leader in Content experience Leader in Digital Commerce
Engagement platform journeys with processes & and Marketing solutions
decision automation

4 Employee value proposition

LIVING THE FUTURE

5 Sectorial offers

* Capgel’I]]I]l Digital Customer Experience | Capital Market Day | September 12, 2017

COMSULTING.TECHNOLOGY. OUTSOURCING Copyright © Capgemini 2017. All Rights Reserved.




Power of one

) ) 190,000
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s > With more than 190,000 people, Capgemini is present in over 40 countries and
- N ‘Q;Ej ;f/?/J ne” celebrates its 501" Anniversary year in 2017. A global leader in consulting, technology
1 f_ml ol {Jﬁj_ and outsourcing services, the Group reported 2016 global revenues of EUR 12.5
‘2 : = 2R et 3 j{“ billion. Together with its clients, Capgemini creates and delivers business, technology
1. ﬁﬁ/ c,}f&ﬁ; - and digital solutions that fit their needs, enabling them to achieve innovation and
L. fﬂﬂ Qe e 2 competitiveness. A deeply multicultural organization, Capgemini has developed its
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This message contains information that may be privileged or confidential and is the property of the Capgemini Group.
Copyright © 2017 Capgemini. All rights reserved.
Rightshore® is a trademark belonging to Capgemini.

This message is intended only for the person to whom itis addressed. If you are not the intended recipient, you are not authorized to read, print, retain, copy, disseminate, distribute, or use this message
or any part thereof. If you receive this message in error, please notify the sender immediately and delete all copies of this message.
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