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To Win in Digital, We Must Help Our Clients With Their Most

Critical Challenge
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Key Aspects of Our Clients Business

Products &
Services

Business
Models

To further compound matters, no industry or company will be impacted in the same way



A comprehensive Digital Transformation approach

Digital enterprise « What » [P ¢
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Digital ecosystem of partners and startups

Platforms



The heart of our strategy, DCX puts the customer first
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A global team transforming customer experiences
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Insights & Data ensures our approach is intelligent and
meaningful

The Journey To Insights

4 Strategic Plays HOT in 2016
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Several thousands of Professionals making Digital Insight-driven.
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About Capgemini

With more than 180,000 people in over 40 countries, Capgemini is
one of the world's foremost providers of consulting, technology and
outsourcing services. The Group reported 2015 global revenues of
EUR 11.9 billion. Together with its clients, Capgemini creates and
delivers business, technology and digital solutions that fit their
needs, enabling them to achieve innovation and competitiveness.
A deeply multicultural organization, Capgemini has developed its
own way of working, the Collaborative Business Experience™,

and draws on Rightshore®, its worldwide delivery model. WWW.capgem INni.com
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