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Disclaimer 

This presentation does not contain or constitute an offer of securities for sale or an invitation or inducement to 

invest in securities in France, the United States or any other jurisdiction. 

This presentation contains forward-looking statements. Forward-looking statements are statements that are not 

historical facts. These statements include projections and estimates and their underlying assumptions, statements 

regarding plans, objectives, intentions and expectations with respect to future financial results, events, operations, 

services, product development and potential, and statements regarding future performance or events. Forward-

looking statements are generally identified by the words “expects”, “anticipates”, “believes”, “intends”, “estimates”, 

“plans”, “projects”, “may”, “would” “should” and similar expressions. Although Cap Gemini’s management believes 

that the expectations reflected in such forward-looking statements are reasonable, investors are cautioned that 

forward-looking information and statements are subject to various risks and uncertainties (because they relate to 

events and depend on circumstances that may or may not occur in the future), many of which are difficult to predict 

and generally beyond the control of Cap Gemini, that could cause actual results and developments to differ 

materially from those expressed in, or implied or projected by, the forward-looking information and statements. No 

one should therefore unduly rely on these forward-looking statements as they reflect only the judgment of Cap 

Gemini’s management at the date of this presentation and are not intended to give any assurances or comfort as to 

future results. Other than as required by applicable law, Cap Gemini does not undertake any obligation to update 

or revise any forward-looking information or statements. 
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DCX increase the number of 
good contacts to leverage Business  
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All companies now have strong expectations towards  
Digital Customer Experience 
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Illustration of our Service Offering  
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Capgemini will have to connect billions of  
DIGITAL ENVELOPS 

Front Office Back Office 

Enterprise 

WWW  



7 Copyright © 2015. All rights reserved 

A fastly growing market  

Clients : Decision makers  Market & Capgemini 

+35% to +50% CAGR (2018) 
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CAPGEMINI HAS UNIQUE DCX ASSETS  
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Fast & Furious Approach  
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DCX Business: think big, start small & learn FAST  
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