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Disclaimer

This presentation may contain forward-looking statements. Such statements may include projections, estimates,
assumptions, statements regarding plans, objectives, intentions and/or expectations with respect to future
financial results, events, operations and services and product development, as well as statements, regarding
future performance or events. Forward-looking statements are generally identified by the words “expects”,
“anticipates”, “believes”, “intends”, “estimates”, “plans”, “projects”, "may”, “would”, “should” or the negatives of
these terms and similar expressions. Although Capgemini’s management currently believes that the expectations
reflected in such forward-looking statements are reasonable, investors are cautioned that forward-looking
statements are subject to various risks and uncertainties (including without limitation risks identified in
Capgemini’s Universal Registration Document available on Capgemini’s website), because they relate to future
events and depend on future circumstances that may or may not occur and may be different from those
anticipated, many of which are difficult to predict and generally beyond the control of Capgemini. Actual results
and developments may differ materially from those expressed in, implied by or projected by forward-looking
statements. Forward-looking statements are not intended to and do not give any assurances or comfort as to
future events or results. Other than as required by applicable law, Capgemini does not undertake any obligation
to update or revise any forward-looking statement.

This presentation does not contain or constitute an offer of securities for sale or an invitation or inducement to
invest in securities in France, the United States or any other jurisdiction.



Our sustainable growth strategy
Learnings from previous years

Three years ago
we created a
unified

We've focused on
selected large
clients

Go To Market by _ >
with the aim of

being a strategic
partner

moving the Group
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Lines to Clients
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FINDING N°1

Growth at our top clients is
above group average when
we reach a significant
market share

We have
consistently
grown our

portfolio of
large marquee
clients
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FINDING N°2

The industries where we
have the deepest insights
& capabilities are growing
faster



Our sustainable growth strategy
Expand within our top clients

OUR ACCESSIBLE MARKET IS BROADER
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Our sustainable growth strategy . @
An illustration in the Consumer Products and Retail Industry
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Our sustainable growth strategy
Expand within our Industries of strength

OUR ACCESSIBLE MARKET IS BROADER
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Our sustainable growth strategy R
An illustration with the Auto Industry o
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in 2020
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per year +179%0
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Our sustainable
growth strategy Accelerate the

growth of our
portfolio of
strategic |
clients in more
priority
Industries

Priority Accounts ——

Priority Industries ——

In addition, we bring
our unique collaboration,
innovation and social
responsibility capabilities

Global Leader —
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People matter, results count.

This presentation contains information that may be privileged or confidential
and is the property of the Capgemini Group.

Copyright © 2021 Capgemini. All rights reserved.

About Capgemini

Capgemini is a global leader in consulting, digital transformation, technology
and engineering services. The Group is at the forefront of innovation to address
the entire breadth of clients’ opportunities in the evolving world of cloud, digital
and platforms. Building on its strong 50-year+ heritage and deep industry-
specific expertise, Capgemini enables organizations to realize their business
ambitions through an array of services from strategy to operations. Capgemini
is driven by the conviction that the business value of technology comes from
and through people. Today, it is a multicultural company of 270,000 team
members in almost 50 countries. With Altran, the Group reported 2019
combined revenues of €17billion.

Learn more about us at
WWWw.capgemini.com



