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Capgemini, in collaboration with Publicis.Sapient, to develop, deploy and 

maintain McDonald’s restaurant and digital technologies as a strategic provider  

 

PARIS and CHICAGO, August 28, 2017 – Capgemini, a global leader in consulting and technology 

services, today announced that it has signed a multi-year IT strategic provider agreement with 

McDonald’s Corporation. With support from Publicis.Sapient, another global leader in consulting 

services, Capgemini will be McDonald’s global IT strategic provider for restaurant and digital 

capabilities.  

“McDonald’s has launched an assertive strategy to transform its business through innovation; we embrace 

the opportunity to put digital innovation at the core of their business,” said Paul Hermelin, Chairman and 

Chief Executive Officer, Capgemini Group. “As we continue from the foundation of our strategic relationship 

that goes back 10 years through our IGATE heritage, we appreciate McDonald’s vision and trust. We look 

forward to supporting their growth plan by developing new ways to dramatically enhance the customer and 

employee experience, and restaurant operations.” 

With this agreement, McDonald’s is bringing its industry-leading talent to Capgemini in order to leverage 

the companies’ combined expertise to accelerate digital technology innovation and transform the restaurant 

experience for customers. Capgemini plans to open a new Global Digital Retail Center in Chicago to support 

the relationship, develop and showcase industry-applied business innovation, and attract talent to its 

growing North American operations.  

“As a strategic provider, Capgemini enhances our ability to bring speed, scalability and disruptive innovation 

across our restaurant and digital technologies as McDonald’s continues to transform the customer 

experience through greater convenience and personalization,” said Jim Sappington, Executive Vice 

President - Operations, Digital, & Technology Systems, McDonald’s Corporation. “Capgemini has proven 

its ability to understand our business, our industry and our customers, and has the ability to deliver the 

highest levels of scalable technology innovation.” 
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“We’re grateful for the opportunity to put our brand behind McDonald’s to set the bar together for customer 

experience in the industry for many years to come, through our client-centric approaches to business and 

shared obsession with creating the best possible customer experience,” said Tim Bridges, Head of the 

Global Consumer Products, Retail and Distribution Sector at Capgemini. “We look forward to delivering 

McDonald’s digital and restaurant technologies to locations worldwide through our Chicago Global Digital 

Retail Center and other centers of excellence. This will allow us to consistently innovate and design new 

customer-focused technologies while demonstrating leadership in platform thinking.”  

“The McDonald’s brand has been a household name for generations and has continued to lead in its 

category by introducing new products that are uniquely informed by the needs and wants of its customers,” 

said Arthur Sadoun, Chairman and CEO of Publicis Groupe. “We’re honored to join Capgemini in 

reimagining ways the McDonald’s experience can be a source of competitive advantage on the journey of 

enterprise transformation.”  

About Capgemini 
With more than 190,000 people, Capgemini is present in over 40 countries and celebrates its 50th 
Anniversary year in 2017. A global leader in consulting and technology services, the Group reported 2016 
global revenues of EUR 12.5 billion (about $13.8 billion USD at 2016 average rate). Together with its clients, 
Capgemini creates and delivers business, technology and digital solutions that fit their needs, enabling 
them to achieve innovation and competitiveness. A deeply multicultural organization, Capgemini has 
developed its own way of working, the Collaborative Business ExperienceTM. Learn more about us 
at www.capgemini.com. 
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