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HANA is the next wave and represents huge 

opportunities for Capgemini 

HANA adoption Opportunities for Capgemini 

Business Suite migration and adaptation 

Millions of custom ABAP code lines 

Continuous optimization  

New BI: Transactional intelligence 

On the fly, Predictive, In Process Analytics 

Thousands of new business scenarios 

Big Data ï Extreme Applications 

Terabytes of Data to Mine 

Creation of IP  

HANA is a cloud accelerator 

Deployment of choices for HANA solutions 

Virtualization  
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The basis for a ñnew generation ERPò 
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SAP is gradually introducing a new concept 

 for its ERP platform 
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Workload in business applications 

Sino-German Workshop on Cloud-based High Performance 

Computing ï September 28, 2011 
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HANA as a platform for Business Suite 
The opportunity to renovate business processes 

Transactional processes 

Reporting processes 

Traditional Enterprise 

Realtime Enterprise 

Competitive advantage of realtime enterprise 

The ñHANA Effectò 
 

Á Elimination of batch processes 

Á Acceleration of execution times 

Á Reduction of manual process steps 

Á Results from reporting can be fed back into processes 

Transactional processes only 
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The New BI ï Transactional Intelligence 

Á Analytics becomes part of the end-to-end business 

process and participates live to decision making 

Á Predictive analytics using HANA specific functions adds 

new process improvements possibilities 

Accelerates the analytics 

Á Provides virtual data models for easy analysis and 

consumption of Business Suite data   

Á Creates a foundation for a new class of Analytical 

Applications  

Use the ERP Data Model to build new 

business intelligence: HANA Live 

 

New business models to invent with Big Data 

Global Luxury Brand Premium Fashion Retailer 

Á SAP HANA allowed to move from 2 to 13 seasons a year 

with new ways to analyze data and engaging with client 

Á Query response times cut by 300 

with no disruption 

Á Visibility of profitability on the fly 

Á 3-year reports can be generated in 

seconds  

Á Replacement of Patient Relationship 

Management, incl. SAP BW and SAP HANA 

Á Faster reporting on all SAP BW Data via 

Business Objects, with near real-time 

reporting scenarios 

Global Media Producer 

Á Sentiment analysis of the TV Series 

based on the twitter posts by viewers 

Á Live analysis of large volumes of 

rapidly evolving data from all 

channels to deliver recommendations 

https://www.google.com/url?q=http://www.knowledge.scot.nhs.uk/msk&sa=U&ei=X-B3U8znN8yPqAbEpID4CQ&ved=0CDQQ9QEwAw&usg=AFQjCNGZW_IlhNvUKbqAWKMrwyDO-RLaDg
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Extreme Apps ï IP on the HANA platform 
Client illustration: Maxeda 
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Á20% of revenue obtained through coupons/special offers 

ÁInefficient promotions with little impact on sales, and 

margin dilutive 

ÁIncreased costs in logistics, higher inventory 

ÁImpact on customer shopping experience  

Á1/3 of transactions ï 40% of revenue ï realized by loyalty 

cardholders 

ÁLack of visibility on card-holders consumption patterns 

ÁInability to increase spend per customer leveraging 

intimacy and satisfaction 

Retail 

Extreme Application 

Powered by  

Improved margins by 

ÁIncreased efficiency of 

store promotions 

ÁHigher spend per 

customer  

ÁBetter supply chain 
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TCO of HANA based solutions is going down 
Virtualization and cloud orchestration 

Public  Private  Capgemini Legacy  

Á Capgemini Cloud Services Orchestration 

extended to SAP, including virtualization with 

HANA supported on vSphere 5.5 

Á Choice of deployment model available with 

Á 99.99% availability 

Á CAPEX reduction to 70% and OPEX by 56%  

Á Rapid Provisioning ï zero downtime/loss 

Cloud Service Orchestration 

HANA DB HANA DB HANA DB HANA DB 

 

Mobile first ï UX 

Applications Analytics 

https://www.google.com/url?q=http://www.yourindustrynews.com/pacific+drilling+receives+delivery+of+its+drillship+the+pacific+mistral_64155.html&sa=U&ei=1OJ3U4jpFs2UqAbHpIKoAQ&ved=0CDAQ9QEwAQ&usg=AFQjCNFKEWOwF3ZTrlgxBBMBtlzHFAfZKQ
https://www.google.com/url?q=http://www.diamondrock.com/keurig-k-cup-coffee-nj.cfm&sa=U&ei=6uJ3U9ybCMSBqgak0YCIAQ&ved=0CC4Q9QEwAA&usg=AFQjCNE5_cjzF6pM8nJMLX42AxrIbiBjFA
https://www.google.com/url?q=http://www.uniquesolutions.co.uk/textron-power&sa=U&ei=AuN3U9KcEYyDqgaT6YLYDA&ved=0CDAQ9QEwAQ&usg=AFQjCNFfLgsxQeFnUH8vQvBtMNzcTA_j4w
https://www.google.com/url?q=http://en.wikipedia.org/wiki/File:Flowers_Foods_Logo.jpg&sa=U&ei=G-N3U8P4AdCMqAatoYGABg&ved=0CC4Q9QEwAA&usg=AFQjCNHoiiQh725B3wGnb9SIj7yYWpQYFw
https://www.google.com/url?q=http://www.mitchellcg.com/about/strategy&sa=U&ei=NuN3U5CmN4ugqAb0qoHYBQ&ved=0CC4Q9QEwAA&usg=AFQjCNFQhQFUg0jjueROTJjGXbd5uCqRGg

